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Ferrari Digital Showroom

The digital fast-track to your dream Ferrari

Mackevision is one of the global market leaders in

computer-generated imagery (CGI). How and why

this Stuttgart-based company just keeps on

raising the bar is revealed once again by a new

Ferrari configurator that delivers nothing less than

a high-end Digital Showroom.

The legendary Enzo Ferrari can fairly be described

as a visionary. “If you can dream it, you can do

it,” he once said. His own dream in the post-war

years was to build peerless sports cars. Today,

more than 70 years later, it’s safe to say “mission

accomplished”: A Ferrari is the very essence of

the perfect car and a dream for millions of would-

be owners.

But when an automaker strives for perfection, this

is reflected not only at their production plants but

in the customer journey to buying a car as well.

One vital aspect of this process is the

configuration of the customer’s dream car. And

here, Ferrari is breaking new ground by putting its

Case | Ferrari Digital Showroom



www.mackevision.com

The system invites you to take a 360 degree 

virtual stroll around the vehicle. In other words, 

you get to look at the car from multiple 

perspectives and every conceivable angle. 

Day or night mode can be selected to provide 

the customer with a truly realistic picture of the 

car they have configured.

Many refinements have an interactive side to 

them. For example you can open the doors or 

the hood. With so many opportunities to 

interact with the system, the customer gets the 

feeling that the model they want is right there 

in front of them.

trust in an innovative system that sets new

standards; a system developed by Stuttgart-

based company Mackevision.

In the automotive sector in particular, space

limitations can present a real obstacle to

connecting every potential customer with

exactly those aspects of a car that make their

heart beat faster. But it doesn’t have to be that

way. Virtual applications – like a totally accurate

and realistic vehicle configurator – not only

endlessly expand a Digital Showroom, but

customize it as well – as now illustrated by

Ferrari.

The system is conveniently controlled by a

tablet connected to a big screen. This digital

offering is based on Mackevision‘s single-

source publishing principle (SSP) – a highly

complex data preparation process which is

used to create a “Digital Twin”. In this case,

that means a Digital Twin of the vehicle

configured by the customer, presented in such

remarkably photorealistic quality that it feels

like you can reach out and touch every detail.

The basis for the excellent image quality is

provided by Mackevision’s visualization

expertise together with ongoing advances in

the Unreal Engine 4 software from Epic Games.

But that’s not all, because the configurator

offers a wealth of additional benefits that make

buying a Ferrari an even more emotion-packed

experience:

All seven models can be configured with each

and every different item of equipment in real

time. For example there is a choice of 16

standard colors, 20 custom colors, four types of

rim, eight brake calipers, and in the interior

twelve leather and nine Alcantara options, 18

standard seams, 18 custom seams and many

other refinements, such as chrome elements

(exhaust, interior), prancing horse stitching on

the headrests, racing stripes and seat belt

colors.
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car is sent a digital gift in the shape of photos 

and a film featuring the model they just 

configured in photorealistic quality.

Over the next few months, almost 200 Ferrari 

dealerships around the world are to be fitted 

out with the new configurator. In this project, 

Mackevision is acting as a full service provider, 

which means the company is responsible for 

everything from the application itself and its 

commissioning to on-site services and support, 

and release management. 

The Digital Showroom system was developed 

in what must have been a record time of three 

months. And the whole thing is designed in 

such a way that it provides a dynamic and 

flexible basis for subsequent expansion of the 

application. 

Throughout configuration, dealer and customer 

can continue their dialogue uninterrupted, 

because the entire process is controlled by the 

tablet and represented on the screen directly. 

This way, the dealer can respond instantly and 

flexibly to the customer’s wishes.

The design of the application is both dynamic 

and modular. In other words, everything Ferrari 

can offer in terms of equipment or 

customization can be input into the system and 

shown on screen. The system can also respond 

to specific market requirements and load the 

appropriate settings in advance. In Russia, for 

example, you need an SOS emergency button. 

In the USA the turn indicators are integrated 

into the headlights.

When everything has been configured and the 

purchase order signed, it can simply be 

transmitted straight into the order system. 

To round off the configuration process in 

suitably emotional style, everyone who buys a
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Since early March, Ferrari customers around the world have 

been able to put together their ideal car with a brand new 

configurator that delivers unprecedented quality and 

diversity. This “Digital Showroom”, which adds a whole new 

dimension to the purchasing experience, was developed by 

Stuttgart-based company Mackevision. In our interview, 

Umer Khan (Senior Project Manager – Strategic Projects) and 

Aleksandar Petrovic (Senior Project Manager Real-time) talk 

about childhood dreams, fascinating configuration options 

and lively discussions.

Umer Khan, Aleksandar Petrovic, what’s it like bring able to 

configure your dream Ferrari just the way you want it? 

Aleksandar Petrovic (AP): It’s tremendous fun. It brings out 

the child in you. 

Umer Khan (UK): We’ve got lots of Ferrari fans on the team 

and for them it was a dream come true.

You’ve created a new configurator for Ferrari. What exactly 

can it do?

UK: (laughs.) A whole lot of things!

AP: It lets you experience the car for yourself. You get to 

configure your Ferrari exactly the way you always dreamed 

it would be. 

UK: And you can do so in real time and with totally 

photorealistic imagery of even the finer details. Effectively, 

you get to create the Digital Twin of the car of your dreams. 

Isn’t that something car buyers have been able to do for 

some time now?

UK: Not to this standard of quality and depth of 

configuration.

AP: You can view the car from any angle and select any 

refinement you want. 

Can you give us an example?

AP: Okay, so for example you can open the doors or the

“We’re setting new standards“
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hood. And you can choose day or night mode to get a truly realistic 

picture of your car. Then there’s a 360° view, so that you can look 

at the car from any perspective you choose. 

UK: With so many opportunities to interact with the system, the 

customer gets the feeling that the car they want is right there in 

front of them. And of course the quality of the images is superb, no 

matter how close you zoom in. 

AP: You almost feel like you can reach out and touch the car. It’s a 

real Digital Showroom.  

Why should I need all of that?

AP: Have you ever been to a dealership and chosen a new car for 

yourself?

Sure.

AP: So how did you choose the seat fabric, for example?

They showed me a little square of fabric.

AP: And did that give you a real impression of what that fabric and 

that color would look like in conjunction with all the other materials 

in the car and in different lighting conditions? 

I guess not.

AP: Well, there you are. With the new configurator you can see all 

of that under real conditions and in detail. That way, the dealer can 

provide exactly the advice and support that the customer needs. 

UK: Don’t forget, we’re talking about Ferrari here – a company that 

aims to get as close to perfection as possible. Not just in the cars it 

builds but in terms of advising the customer too. The idea is to 

ensure that there are no surprises in store when the car is actually 

delivered, along the lines of “that shade of yellow looked different 

on the configurator”. 

Some people like to customize their cars in very special ways…

AP: Ferrari is well aware of that. Which is why we’ve made our 

application immensely dynamic and extremely modular.

UK: There’s a kind of feedback function with the aid of which we 

can easily supplement and expand the system. Dealers can send 

their proposed improvements – or suggestions from their 

customers – straight to Ferrari and if necessary we can extend the 

application accordingly.

AP: Basically, everything that is feasible for Ferrari can also be
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represented on the configurator. If a customer turns up in jeans in a 

particular shade of blue and says “that’s exactly how I want my 

seats to look and feel”, then theoretically we can add that to the 

system and the customer could see how it looks in practice. 

Where will the configurators be installed? 

UK: They’ve been installing them at more than 200 dealerships 

worldwide since early March. 

But don’t you have to take regional differences into account?

AP: That’s right. In Russia, for example, you need an SOS 

emergency button. In the USA the turn indicators are integrated 

into the headlights. These things are all defined within the system.

UK: Thanks to our SSP principle.

SSP principle?

AP: Our single-source publishing principle or SSP for short. SSP 

describes a highly complex data preparation process that allows us 

to capture all the relevant information about the vehicle and use it 

to create Digital Twins – faithful copies of the original. 

UK: Once these Digital Twins have been produced, it’s relatively 

easy to generate a market-specific configuration with all the 

necessary material and color data, plus the required equipment 

features and the respective pricing.

How complicated is it for the dealers to install the system? 

UK: It’s not complicated at all. All they need is a big screen and a 

tablet. 

AP: And that’s one of the great advantages of this system. In the 

past the dealer would be sitting at a desk in front of a screen, 

keyboard and mouse and the customer had to look over their 

shoulder.

UK: Today they both stand in front of a screen and the dealer 

controls everything with the tablet. And when everything’s been 

configured, they can transmit the data straight into the order 

system – it’s all part of the same process.

And when the order’s been placed, the customer finds a little 

surprise in their inbox… 

AP: That’s right. To help pass the time between order and delivery, 

everyone who buys a car is sent photos and a film featuring exactly 

the model they just configured in photorealistic quality. 

UK: They can look at the images as often as they like, show them to
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their friends or share them on social networks. This way, the 

customer gets their first emotional experience with the new car 

even before it’s delivered.

And in the unlikely event of a technical problem in the Digital 

Showroom? 

AP: Then of course we’re there to help. In fact we’ve set up a 

dedicated service and support hotline.

The new configurator made its first public appearance at the 

Geneva Motor Show. What was the initial response like? 

UK: The most exciting thing for us was to watch the configurator 

being used for the first time in an actual customer dialogue.

And what happened?

UK: You could see how the customers enjoyed configuring their car 

and how much passion they invested. In this case it was a couple 

who were both totally caught up in the process. 

AP: There was some lively discussion going on.

What about?

AP: About the color of a seam in the vehicle interior.

Can you really see that on the configurator?

AP: Of course you can. After all it has to match the seats. The 

husband was all for red, while the wife wanted white.

So who won?

UK: It wasn’t really a case of win or lose. When the configuration 

process was complete, they both felt that red made the better 

match. So in the end everyone was happy. 

Questions?

Nadja Atwaa

Mackevision Medien Design GmbH 

Forststraße 7 | 70174 Stuttgart

T +49 711 933048 26

Nadja.Atwaa@mackevision.com
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